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Working together
to promote South Kesteven

www.discoversouthkesteven.com



Even though it’s still early days, we have already partnered with Visit Britain on 
two major campaigns taking South Kesteven into the heart of Europe through 
The Explorer’s Road and Cycle England projects, both of which aim to attract 
overseas visitors to South Kesteven.

South Kesteven, as a visitor destination, is in the ascendancy.  Being located 
adjacent to the main line from London to Edinburgh, the A1 and with East 
Midland Airport less than an hour away our routes for visitors to South Kesteven 
from around the country and world are prepared.  We are ready, you are ready, 
and we now need to get the good news out to our future visitors.

What a year!
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The Visitor Economy team at InvestSK was established in 2018 to provide 
overarching support and market the wide range of visitor-focused businesses 
across the district. 

As part of InvestSK, the economic growth and development company of 
South Kesteven District Council, our work recognises the importance of those 
businesses to the local economy. 

We recognise that most small visitor-reliant businesses don’t have large marketing 
budgets or indeed the staff to promote their business to a wider national or 
international audience. All businesses invest time and money to attract visitors 
to their door and as the district’s visitor economy team, we are working to 
do exactly that – but with a higher and wider reach under the brand name 
Discover South Kesteven.
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InvestSK’s Visitor Economy team comprises experience from all key areas that 
contribute to a strong tourism offer – major attraction management, event 
management, local authority tourism management, public relations, journalism and 
social media.

Andrew Norman heads up the team having spent the last 20 years working in 
Leicestershire and Northamptonshire running major visitor attractions. He has 
also been Chair of the Northamptonshire destination management organisation, a 
Board member of the Historic Houses Association and worked with Rutland and 
Leicestershire to attract visitors.

Ginny Beckett worked in hotel management for many years, then moved into 
tourism marketing with a local authority in North Yorkshire followed by six years as 
tourism manager with SKDC until 2004. After years of running her own business, 
Ginny has returned to the tourism fold and works with Andrew on the visitor 
economy marketing activities.

Debbie Nicholls spent her early career in newspapers, then moved into public 
relations with several large organisations including the Association of Chief Police 
Officers, Royal Life Estates, and the Woodland Trust. Debbie has worked with 
Discover England to develop the Explorer’s Road partner network, delivered 
aviation heritage events and keeps South Kesteven in the public eye!

If you want to get in touch with us please email discover@southkesteven.gov.uk

Hello from the team   

Andrew Norman with (middle) Debbie Nicholls and Ginny Beckett



Visitors from the UK, Europe and further afield 
represent a major opportunity to the business sector 
in South Lincolnshire with huge potential for growth.

The visitor economy contributes significantly to South 
Kesteven’s overall economy – with a remarkable 
3.4 million visitors per year who spend £142m and 
support 2,700 jobs. 

These statistics are compiled annually for us by a 
specialist company and a positive upward trend can 
clearly be seen since 2016.

In 2016 our visitor economy contributed £168m to 
the district economy.  The most recent figures for 
2018 saw a £20m increase to £188m. Encouragingly 
it’s all going in the right direction.

Nuts ‘n Bolts 3.4 MILLION 
VISITORS PER YEAR

WHO SPEND
£142M

AND SUPPORT
2,700 JOBS
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How do we promote the district

New website

300K +  
TWITTER REACH

66,447 
website page viewsOn behalf of our many visitor economy businesses we are working 

to promote South Kesteven as a visitor destination by:

Social media
Discover South Kesteven is active on Instagram, Twitter and 
Facebook using these channels to engage a wider audience to 
show South Kesteven’s fantastic visitor offer.

The creation of  
Discover South Kesteven
In 2018, we created a new brand for the district and a marketing identity as befits 
a significant visitor destination. Discover South Kesteven emerged, together with 
a logo that represents our big skies, rural heritage and historic market towns. 
The brand has been used widely across the range of publications, on our event 
marquee, website & social media.

The new website www.discoversouthkesteven.com was launched in November 
2018 to replace the previous southwestlincs.com site and update the technology 
to reflect modern day use of media. 

The comprehensive website covers the diverse offer within the district and 
provides a huge range of information for visitors. Members of Discover South 
Kesteven are entitled to a full colour feature entry on the website and we 
also show a basic listing of all known visitor accommodation in the district and 
surrounding area. There is a free Events listing service, populating an expansive 
calendar of what’s happening in South Kesteven. 

The website is continually being developed, new functionality added and is now 
high up on the search engines and attracting 25,000 website visits per annum.
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Facebook 284 likes as at October 2019

Twitter 638 followers. 128,427 tweet impressions  
(Dec 2018 – Oct 2019)

Instagram  868 followers with a 37,066 reach from our 
posts since launched in Oct 2018



We produced a glossy new Discover South Kesteven Visitor Guide in January 
2019, replacing the previous smaller South West Lincs booklet. 

20,000 copies were printed and distributed across the district – many being 
requested as a ‘bedroom browser’ in guest accommodation. 

Further afield, the brochure has been displayed in first class lounges at King’s Cross 
and key LNER stations, as well as the foyer at Grantham rail station. It has also 
been available to Tourist Information Centres across England, via Pear Distribution. 
A digital version is on the www.discoversouthkesteven.com
website.

The 2020 edition is now being compiled, ready to print in December - and will 
have even more content, a larger print run and wider distribution.

Our visitor guide for 2020 will be available in digital form on the website.

Our Visitor Guide
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Explore South Kesteven -  
attractions brochure
This handy A5 fold-out leaflet was launched in April to complement the main 
visitor guide. It shows a large district map and features 28 visitor attractions – great 
for visitors and residents to use alike.  20,000 leaflets were printed, distributed and 
displayed widely across the district, as well as being given to visitors at local shows 
and events. A digital version features on the discoversouthkesteven.com website.

The brochure has proved very popular and will be produced again in 2020.
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Town Mini-Guides
In 2019 we launched a new mini guide for both Grantham and Stamford – each 
featuring a large, detailed town map plus editorial about the history, heritage 
and attractions of the town and surrounding areas. A Bourne mini guide will be 
launched shortly. This free fold-out leaflet is stocked in the visitor information 
centres in the district, with quantities also available for any local business to display.
A Deepings visitor guide has been produced by the community.

Burghley House, near Stamford
www.discoversouthkesteven.com

Explore 
SOUTH 

KESTEVEN
2019



Regional & District Shows
The team has been taking our promotional marquee to shows and events across 
South Kesteven and further afield including the Leicestershire, Nottinghamshire & 
Lincolnshire County Shows.  

The branded marquee enables the team to attend a broad range of events 
promoting the district, distributing the visitor guides, attractions brochures and 
members leaflets.

A District Film
A new promotional film was commissioned in 2018 and has generated significant 
profile for the district. It appears on the Discover South Kesteven website, 
Twitter account and has been clipped for use on social media. It also features on 
Visit Lincoln and Visit Lincolnshire websites. The film is currently on our TVs at 
Grantham Station and Downtown - it is also available to view on YouTube and can 
be downloaded for use by any business to encourage visitors.  To date the film has 
had in excess of 10k views.
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Exhibiting at the Lincolnshire Show  
and Belton Horse Trials
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In addition to the existing Tourist Information Centres in Grantham and Stamford, 
we have developed links with organisations across the district to help promote 
South Kesteven to visitors.  

In partnership with Oldrids & Downtown at Gonerby Moor, we opened a visitor 
information point adjacent to the Garden Centre restaurant with leaflet racking, 
poster displays and a TV showing the district film and film clips produced by our 
members.

Deepings Community Library also now houses a dedicated visitor information area 
about the Deepings and the district’s attractions.

In 2019 a new visitor centre was opened in Wyndham Park, adjacent to the 
bowling green, which now displays our promotional information. The park attracts 
over one million visitors a year.

LNER Grantham
The Discover South Kesteven team has developed a very positive partnership 
working with the LNER Team in Grantham. We have been able to distribute the 
visitor guide not just at Grantham Station with its 1.3 million passengers passing 
through the Ticket Hall annually but also in the1st Class Lounge at King’s Cross 
alongside Peterborough and Doncaster stations. 

There is a screen in Grantham Ticket Hall on which the district film runs along with 
promotional films provided by our members.

Visitor Information Centres
We’re a winner at the Landrover 
Burghley Horse Trials
We now have a dedicated Discover South Kesteven page on the Burghley 
Horse Trials website. Their site attracts over one million hits a year - with 
in excess of 160,000 visitors to the actual event. The partnership is about 
encouraging visitors to stay longer in South Kesteven and to return again to 
explore the area.

The new Visitor Information Centre 
at Downtown, near Grantham
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Media Coverage
  
We’ve been fortunate to attract some key travel writers and journalists in 
the past year.

• Christopher Summerville of The Times – a walking feature on Hough on the 
Hill area.

• A special feature in Die Zeit – a German national newspaper - on Easton 
Walled Gardens as part of the Explorer’s Road promotion

• A German group of media visited Stamford and had a town tour to sample The 
Explorer’s Road, resulting in large features in German national publications. 

• Regular requests received from our Lincolnshire PR agent for details for articles 
in national newspapers and magazines – usually for special places to stay, quirky 
locations or seasonal events. 

• Large features on Grantham and Stamford have appeared in the Mail on 
Saturday and The Daily Telegraph.

Each year, we attend selected travel trade shows to promote the district as a 
destination for group travel – from small special interest groups to large coach 
parties – including working with other Lincolnshire local authority tourism teams.

Members of Discover South Kesteven have the opportunity to stand-share with 
us to personally promote their business.

Exhibitions attended include; 
Excursions in London (January)
British Tourism & Travel Show, Birmingham (March)
Group Leisure & Travel Show, Milton Keynes (October)
Lincolnshire Expo (January)

Travel Exhibitions 

German travel agents sampling the charms 
of Stamford for the Explorer’s Road project

Showcasing South Kesteven at the Group Leisure Show; Ginny Beckett (centre) with Stephen 
Hallam of Ye Olde Pork Pie Shoppe in Melton and Kitty Walmsley promoting Hidden England



Aviation Heritage
An unforgettable concert in St Wulfram’s Church in Grantham rounded off 2018 
as the 100th anniversary of the formation of the Royal Air Force. It capped a year 
when the Visitor Economy team ran a strong campaign to commemorate the 
district’s rich aviation heritage. 

Walks at RAF North Witham, scene of a daring American pre-invasion D-Day 
mission, drew a fascinated audience, as did tours of St Vincent’s Hall in Grantham - 
Bomber Command HQ for the Dambusters iconic 617 Squadron Dams Raid. An 
exhibition at Grantham Museum is dedicated to WW1 flying ace Captain  
Albert Ball.

Already in 2019 the team has marked the 75th anniversary commemorations of 
the D-Day invasion of Normandy and Operation Market Garden, the September 
offensive to capture key Dutch bridges.

Two exhibitions have been established: one at Grantham Museum to tell the story 
of D-Day at RAF North Witham, and the second - this time marking the local links 
between 1st Division Airborne and Arnhem - at St Vincent’s Church in Caythorpe, 
now a shrine to the airborne forces.

Flypast at RAF North Witham for Lt Col 
David Hamilton, last surviving pilot

Sweet music at the RAF100  
commemorative concert
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The Explorer’s Road
Discover South Kesteven is supporting The Explorer’s Road, an exciting new touring 
route along Britain’s iconic Great North Road (the A1) and funded by Visit Britain to 
attract the German market initially. Launched in Spring 2019, there has now been 
considerable interest from elsewhere in Europe, Australia, America and Asia.

The Explorer’s Road offers attractions and experiences off the beaten track. Visitors 
can choose from stately homes and castles, English history at fascinating and quirky 
museums, walking and cycling in stunning landscapes or exploring ancient market towns 
and historic cities.

Our Explorer’s Road partners are Grimsthorpe Castle, Belvoir Castle, The Bull at 
Rippingale, Easton Walled Gardens, Stamford Town Tours, Burghley House, Grantham 
Museum, Belton House and the Angel & Royal Hotel.

A series of overseas press visits has already resulted in substantial articles in German 
newspapers and magazines, focusing on South Kesteven and York.

‘Joining a project 
which seeks to 
champion this 
route and offer 
overseas visitors 
an opportunity to 
discover delightful 
places close by, 
is something 
Grimsthorpe 
believed it needed 
to be part of.’
Ray Biggs, Grimsthorpe Castle

As well as communicating and 
working with the hundreds of tourism 
businesses in South Kesteven, we also 
work closely with a wide range of other 
organisations across the region and UK. 

Key partners in our promotional 
work include:

• Visit Britain  
• Visit England
• LNER
• South Kesteven Town Councils
• South Kesteven Business Clubs
• Visit Lincoln
• Visit Lincolnshire
• Discover Rutland 
• Visit Newark & Sherwood
• Visit Melton
• Bourne in Business
• Deeping Business Club
• Stamford Chamber 
• Rutland & Stamford Business Club

Partnerships

American travel agents during a visit to Stamford to experience the Explorer’s Road route
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South Kesteven features in a new cycling holiday initiative with a range of cycling 
routes developed across Lincolnshire. The initiative with Cycle England is a 
partnership between Visit England, Welcome to Yorkshire and selected districts of 
Lincolnshire, to attract the Dutch and German cycling markets.

We have four new cycle routes encompassing wide areas of South Kesteven, using 
the Grantham and Stamford areas for cycle-friendly accommodation, while the 
visitors discover the delights of the district on two wheels. 

Maps will be web-based and also printed for use, and modern day bike technology 
will enable easy navigation of the rural routes.

2020 will see the arrival of the first overseas cyclists who will also have local 
specialist support services for bike repairs and luggage transfer.

The first ever Bourne CiCLE Festival took place in Bourne on 31st August – 1st 
September 2019. 

Elite teams entered the Men’s and Women’s races and Women’s Team Time Trial, 
as well as hundreds of amateur cyclists on Sportive routes around the district. 
Grimsthorpe Castle parkland was a feature location for parts of the routes.

It was a great opportunity for the whole district to benefit from visitors coming into 
the area to visit and to stay. It was also an opportunity for villages and communities 
along the route to get together with a BBQ or picnic – and decorate their section 
of the route in the festival yellow to match the yellow painted bikes along the 
route. Think Tour de Yorkshire!

Cycle England Bourne CiCLE Festival



We are investing significantly to raise South Kesteven’s profile and to encourage 
more visitors to enjoy the district. Of course, visitors are not just those who travel 
here from overseas; they are also our near neighbours who might be looking for a 
short break or holiday, or just a day out and a cream tea. We’re ready to welcome 
anyone to the district and we plan to run a campaign next year to encourage those 
who live in the district to think more about doing something closer to home.  
How often have we all heard or made the comment ‘I’ve lived here for 20 years 
and never been to….’ which is just a mile or two away?

We’re also working on bringing together walking and cycling routes across the 
district, encouraging more churches to open with Lincoln Diocese support and 
developing a long-term aviation heritage plan.

The Future is bright… In Summary
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It’s been a very busy start-up period, during which we have been laying the 
ground for the long-term future as well as ensuring we are as visible as possible to 
potential visitors from near and far.

We have an excellent team in place to represent your business; people who 
know and love the area having worked and lived here for many years. We believe 
strongly in the importance of all aspects of growing the district’s economy and 
how the visitor economy plays its important part in that growth. Through the skills 
available at InvestSK and South Kesteven District Council, and by working with 
you, we can make that ambition a reality.

We look forward to working and partnering with you in 2020 and beyond, taking 
South Kesteven to the world. Do please read on and see what the membership 
offer could do for your business.
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Membership of Discover South Kesteven
Through the Discover South Kesteven brand, InvestSK promotes all visitor economy 
businesses across the district. However, for those businesses that want additional profile 
opportunities the economically-priced Discover South Kesteven Membership scheme is 
for businesses keen to benefit from the wider impact that co-operative working brings.

In the first year since our launch 75 businesses have signed up as members of Discover 
South Kesteven, benefiting from extra involvement in the marketing activities undertaken 
by the team to promote the district. This includes, amongst other things, a full website 
entry on discoversouthkesteven.com, their brochures displayed in our information centres 
around the district, hosting national and international travel writers, invitations to stand-
share with us at regional events and free familiarisation visits to attractions. 

General membership is just £67 + VAT, and Enhanced membership is £125 + VAT per 
year (for multi-web category entries).

All tourism businesses also receive:

• Our regular e-newsletter sharing news and opportunities
• An invitation to our annual forums 
• An invitation to our seminars, such as Taking England to the World by Visit Britain 
 in October.

As a not-for-profit organisation, the membership fee goes straight into our marketing fund 
and enables us to do more for you.

More information can be found at www.discoversouthkestevem.com - simply scroll to the 
bottom of the page and click on ‘Join our membership’.

If you would like to discuss any aspect of membership please contact Ginny Beckett 
ginny.beckett@investsk.co.uk or telephone 01476 406154.

Discover South Kesteven members Grantham  
Canal Society and Millside Wigwams, at Barkston



Contact us at:

01476 406154
discover@southkesteven.gov.uk
www.discoversouthkesteven.com

Just some of the feedback...
“I’ve just spent the afternoon with a proactive, passionate 
and enthusiastic group of people who are working hard to 
raise the profile of South Kesteven as a visitor destination . 
We have such a lot to offer from great independent 
shops and eateries to fantastic visitor attractions. It ’s so 
refreshing to see this renewed energy and I couldn’t think 
of a better way to spend tax payers’ money than improving 
our visitor economy!” 

“Plenty to learn , places of historical interest to visit, 
beautiful country to explore . Theatres and cinema as 
well as open air plays. The best places to eat from 5 star 
restaurants to great pubs and cafes. The district council 
are getting their act together to promote all this in a more 
cohesive way.”

“An absolutely excellent way to use government funds 
to help our local area’s profile grow, which will help 
businesses and creators.”
(Source - Discover South Kesteven Facebook)


